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PM&C Typography

Headings

Times New Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Body text

Segoe UI Semilight

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Inter Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Primary - Design

Secondary - Windows Documents
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PM&C Brand Colours

Core Pallette

Navy

C100 M88 Y37 K33 

R9 G43 B87 

#092B57

White

C0 M0 Y0 K0 

R250 G250 B250 

#FFFFFF

Secondary Pallette

Terracotta

C0 M76 Y87 K0 

R242 G99 B55 

#F26337

Wattle

C0 M32 Y65 K0 

R252 G183 B108 

#FCB76C

Moss

C56 M31 Y71 K9 

R119 G141 B98 

#778D62

Eucalyptus

C14 M1 Y33 K0 

R222 G233 B187 

#DEE9BB

Marine

C68 M12 Y33 K0 

R76 G173 B176 

#4CADB0

Pindan

C22 M74 Y66 K8 

R183 G91 B83 

#B75B53

Galah

C0 M46 Y41 K0 

R247 G158 B137 

#F79E89

Black

C40 M30 Y30 K100 

R0 G0 B0 

#000000
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PM&C Photography

Principles

Our photography is clear and active. 

We like to categorise our photography 

styles based off two areas.

Our country

This photography style gives us 

the ability to represent the vast 

landscapes of our country. Focusing 

on an aerial view of our environments, 

this photography acts as a reflection 

of the sheer scale and variety of our 

scope as a department.

Our people

In this photography style, we focus 

on the department in action. This 

is not about people looking at the 

camera but the department at work 

as a central agency. Focusing on 

the insights of our inner workings, 

these images should feel candid, 

energetic and real.

Our People Our Country
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