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___lpsos Public Affairs TAX INVOICE NO -

The Social Research and Corporate Reputation Specdialists 21000490

Level 2, 51 Berry Street
North Sydney NSW 2060

Australia

Payment Terms: 30 days net
Due Date:  31/12/2021

Invoice Date :  30/11/2021

(1/1)

DEPARTMENT OF PRIME MINISTER AND CABINET

PO BOX 6500
Canberra ACT 2600
Australia

ABN : 18108 001 191

Company : Ipsos Public Affairs Pty Ltd [14004]

ABN :52070 101 352

End Client : 12846638
Sales Order :21000130 S2
Accounting Contact :5 47G(1)(a)

Purchase Order Number

Client Contact 1S 22(1)(a)(ii)
Client Tel 18 22(1)(a)(ii)
Client Email 18 22(1)(@)(i) @pmc.gov.au
[ JOB NUMBER SALES REF. DESCRIPTION TOTAL
2109605501 S 47F Sales - National 10,064.70 AUD
14180 Tel s 47F AMR Creative Nurturing
s 47F Commission
Total Budget Research 33,549.00
Already Billed .00
Percentage Billed on this Invoice 30.00%
Invoice Subtotal 10,064.70 AUD
GST 1,006.47 AUD
Total Amount Due 11,071.17 AUD

Remit Payment to

IPSOS PUBLIC AFFAIRS PTY LTD
Level 2, 51 Berry Street

North Sydney NSW 2060

Australia

Payment Details

kv s 47G(1)(a)
Account Number :

Bank Name
Bank Address




FOI/2025/280 - Document A2

___lpsos Public Affairs

The Social Research and Corporate Reputation Specdialists

Level 2, 51 Berry Street
North Sydney NSW 2060
Australia

DEPARTMENT OF PRIME MINISTER AND CABINET

PO BOX 6500
Canberra ACT 2600
Australia

ABN

: 18108 001 191

TAXINVOICE NO-

Company
ABN

End Client
Sales Order
Accounting Contact

21000546
Payment Terms: 30 days net
Due Date:  16/01/2022
Invoice Date:  16/12/2021
(1/1)

. Ipsos Public Affairs Pty Ltd [14004]
: 52 070 101 352

12846638
£ 21000130 S2
's 47G(1)(a)

Purchase Order Number

Client Contact 18 22(1)(a)(ii)
Client Tel 18 22(1)(a)(ii)
Client Email :s 22(1)(a)(ii) @pmec.gov.au
[ JOB NUMBER SALES REF. DESCRIPTION TOTAL
2109605501 S 47F Sales - National 16,774.50 AUD
14180 Tel s 47F AMR Creative Nurturing
s 47F Final report
Total Budget Research 33,549.00
Already Billed 10,064.70
Percentage Billed on this Invoice 50.00%

Remit Payment to

IPSOS PUBLIC AFFAIRS PTY LTD

Level 2, 51 Berry Street
North Sydney NSW 2060
Australia

Invoice Subtotal

Total Amount Due

Payment Details

BSB Number
Swift Code
Account Number
Bank Name
Bank Address

16,774.50 AUD
GST 1,677.45 AUD
18,451.95 AUD

5 47G(1)(a)
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___lpsos Public Affairs

The Social Research and Corporate Reputation Specdialists

Level 2, 51 Berry Street
North Sydney NSW 2060
Australia

DEPARTMENT OF PRIME MINISTER AND CABINET

PO BOX 6500
Canberra ACT 2600
Australia

ABN

: 18108 001 191

TAXINVOICE NO-

Company
ABN

End Client
Sales Order
Accounting Contact

21000547
Payment Terms: 30 days net
Due Date:  16/01/2022
Invoice Date:  16/12/2021
(1/1)

. Ipsos Public Affairs Pty Ltd [14004]
: 52 070 101 352

12846638
£ 21000130 S2
's 47G(1)(a)

Purchase Order Number

Client Contact 18 22(1)(a)(ii)
Client Tel 18 22(1)(a)(ii)
Client Email :s 22(1)(a)(ii) @pmec.gov.au
| JOB NUMBER SALES REF. DESCRIPTION TOTAL
2109605501 S 47F Sales - National 6,709.80 AUD
14180 Tel s 47F AMR Creative Nurturing
S 47F Final report accepted

Total Budget Research
Already Billed
Percentage Billed on this Invoice

33,549.00
26,839.20
20.00%

Remit Payment to

IPSOS PUBLIC AFFAIRS PTY LTD

Level 2, 51 Berry Street
North Sydney NSW 2060
Australia

Invoice Subtotal

Total Amount Due

Payment Details

BSB Number
Swift Code
Account Number
Bank Name
Bank Address

6,709.80 AUD
GST 670.98 AUD
7,380.78 AUD

S 47G(1)(a)
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Annex 4 - DoSO Contract Template

Contract
The Supplier's offer dated 24/ 11 /2021 for RFQ ID RD006438 is accepted - see attached Statement of Work (Part 2).

This Contract is issued under the Deed of Standing Offer (DoSO) SON3754402 for Government Communications Campaign
Panel. The Parties agree that by signing this Commonwealth Contract they enter into a Contract comprising of:

o The DoSO and its terms, to the extent these apply (including the Additional DoSO Terms)

e This Contract Details form

o Statement of Work (Part 1) - Details of Customer's Requirement, including any Additional Contract Terms (as
amended and agreed between the parties, and attached at Schedule 1)

o Statement of Work (Part 2) - Supplier's Response (as amended and agreed between the parties, and attached at
Schedule 2)

e Commonwealth Contract Terms in force at the RFQ Release Date, available here:
(https://www.finance.gov.au/government/procurement/commonwealth-contracting-suite-ccs).

C.A.1 Contract Details

C.A.1(a) | Contract Reference ID To be advised

C.A.1(b) | Contract Start Date 25 November 2021

C.A.1(c) | Contract End Date The Contract will terminate on 31 January 2022.

C.A.1(d) | Contract Extension Option | The Contract may be extended by 5 months to 30 June 2022 at
the Commonwealth’s sole discretion.

C.A.1(e) | Maximum Contract Price | The maximum Contract Price inclusive of GST and all taxes and
charges will not exceed $50,000 as set out in R.B.3.

This Contract commences on the Contract Start Date or the date this Contract is executed, whichever is the latter, and
continues until the Contract End Date unless:

a) itis terminated earlier; or
b) there is a Contract Extension Option and this is exercised by the Customer, in which case the Contract will continue

until the end of the extended time unless it is terminated earlier.

C.A.2 Customer’s Particulars

C.A.2(a) | Customer Name The Commonwealth of Australia as represented by Department
of the Prime Minister and Cabinet
C.A.2(b) | Customer ABN 18 108 001 191
C.A.2(c) | Customer’s Public Interest | Al Public Interest Disclosure matters relating to this Contract should be
Disclosure Contact Officer | referred to:
Refer to the Commonwealth : ‘ .
DoSO Terms clause D.E.20.H.1 | Name/Position: Public Interest Disclosure Officer
Public Interest Disclosure . . .
Email Address:  publicinterestdisclosure@pmc.gov.au
C.A.2(d) | Delivery and Acceptance See R.A.7 of Statement of Work (Part 1).
C.A.2(e) | Complaints In the first instance, ‘complaints, if any, relating to this Contract should
If your issue is not resolved, be directed to the Customer Contact Officer (see above) or:
refer https.//www.finance.qov.au
for more information relating to Name/Position.  Complaints Handling Officer .
the handling of complaints - a ! '
Email Address: s 47E(d) @pmc.gov.au

C.A.3 Supplier's Particulars

C.A.3(a)

Supplier Name -

Ipsos Public Affairs Pty Ltd

C.A.3(b)

Supplier ABN

52 070 101 352

Version 6.1

Published 19 November 2020

Paae 10f 4
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C.A.3(c) | Supplier ACN 070 101 352

C.A.4 Notices under this Contract

Contract Managers are responsible for issuing or accepting any written Notices under this Contract and are the contact points
for general liaison, unless otherwise agreed.

C.A4(a) | Customer's Contract Name/Position: s 22(1)(a)(ii)
Manager Postal Address: PO Box 6500 Canberra ACT 2600
_ Australia
Email: s 22(1)(a)(ii) @pmc.gov.au
Telephone: s 22(1)(a)(ii)
C.A.4(b) | Supplier's Contract Name/Position: s 47F
Manager Postal Address: 51 Berry Street, North Sydney NSW
2060
Email: s 47F
Telephone: s 47F

C.A.5 Specified Personnel

See R.B.4 of Statement of Work (Part 2) and D.D.3(r) of the DoSO.
C.A.6 Subcontractors

See R.B.5 of Statement of Work (Part 2).

C.A.7 Invoices
All invoices issued to the Customer must be addressed to the addressee and issued by email as specified in C.A.7(a) below.

C.A.7(a) | Customer's Address Addressee Name/Position:  Department of the Prime
for Invoices Minister and Cabinet

Attn: s 22(1)(a)(ii)
Communications Branch

Email: s 22(1)(a)(ii)

EXECUTED as a contract:

Signed for and on behalf of the Commonwealth of Australia as represented by Department of the
Prime Minister and Cabinet ABN 18 108 001 191 by its duly authorised delegate in the presence of:

Signature of withess Signature of delegate

s 22(1)(@)(ii) s 22(1)(a)(ii)

Name of witness (print) Name of delegate (print)

s 22(1)(a)(ii) 1R

Position of delegate (print)

decistat Cecrminry (a@

Published 19 November 2020 Paae 2 of 4
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Date:

///2./49»@&(

Executed by Ipsos Public Affairs Pty Ltd ACN 070 101 352 ABN 52 070 101 352 in accordance with
section 127 of the Corporations Act 2001 in the presence of:

Signature of director Signature of director/company secretary

S 4 7 F (Please delete as applicable)S 47 F

Name of director (print) Name of director/company secretary (print)
S 47F s 47F (Company secretary)
Date:
30/11/2021

Version 6.1 Published 19 November 2020
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Schedule 1 - Statement of Work (Part 1)
Standing Offer Notice (SON) ID SON3754402
RFQ Reference ID . | RD006438
Customer Name Department of the Prime Minister and Cabinet

Details of Customer’s Requirement

The Supplier must provide the Customer’s Requirement in accordance with the Deed of Standing Offer plus any detailed
below:

R.A.1 Required Capabilities The Supplier is approved to, and may only, provide Services
under the Deed of Standing Offer in relation to the following
Required Capabilities:

e Research

R.A.2 Detailed Description of the Requirement

New legislation for the Automatic Mutual Recognition of Occupational Registrations (AMR)
came into effect on 1 July 2021 and is now in place in New South Wales, Victoria, the
Australian Capital Territory and the Northern Territory for a limited nhumber of occupations. It
will progressively commence in other states and include more occupations.

The reform affects a wide range of stakeholders, including business and employer groups,
trade unions, regulators, and consumer advocates, among others. Given the large yet diverse
target audience, a government information campaign was approved to communicate the
reforms.

As part of the Village process for information campaigns, we have now completed through
Ipsos the market research phase which has provided guidance on preferred communication
channels. This phase included conducting qualitative and quantitative social research of
relevant groups including border communities and registered workers. It also involved culturally
and linguistically diverse and indigenous audiences.

The results of the market research indicated that given the complexity of the reform, including
its staged implementation across states and territories, and the large number of occupational
registrations temporarily excluded from the scheme, initial advertising should be directed
towards relevant industry and professional bodies. It is proposed that the campaign comprise
industry-targeted public relations, including advertising in industry publications.

The market research key findings include:
¢ Good understanding of licence and registrations that are State-based

s Levels of awareness of mutual recognition varies based on location, experience with mutual
recognition and occupation

s Overwhelmingly positive response to AMR

« The benefits of AMR are ease, flexibility, time and cost

¢ Industry and professional bodies and public relations are key to deliver information

+« Messaging — e.g. ‘automatic’ implies a short and simple process and risks overpromising

The campaign is currently at the creative concepting phase and the allocated Village creative
agency partner, The Monkeys, has provided options to consider and select one to take forward.
The concepts respond to the market research that was undertaken and must support business
and communication objectives to raise awareness and uptake of AMR.

They have also been designed to appeal to stakeholders nation-wide given the target audience
and be suitable for both industry-targeted advertising as well as mass media advertising.
Industry-targeted advertising could occur early 2022 with mass media advertising possibly
being conducted in late 2021-22 once more states have entered the scheme and in the lead up
to the exemptions removed for many occupations from 1 July 2022,

Version 6.1 Published 19 November 2020 Page 4 of 4



FOI1/2025/280 - Document A4

The Supplier to undertake comparative testing of the creative concept options with
representatives from the target audience to help ensure that the concept that is taken forward
into market effectively and efficiently meets target audience information needs. The concept
testing is preferably to be undertaken in December 2021 and is to identify the following,
including but not limited to:

o target audience reactions to each of the creative concepts communicating AMR, mutual
recognition and occupational mobility

e the creative concepts that resonate the most with target audiences and compel them to
take up the call to action

e how well the creative concepts convey the strategic territory of ‘AMR makes it easier for
licensed and registered workers, saving them time and money’

e the key aspects of the creative concepts that target audiences like or dislike i.e. platforms,
tag lines, messaging and visuals (lock-ups and other imagery)

e whether the creative concepts are memorable, easy to understand or risk being divisive,
and

e any creative considerations that are specific to particular industries and locations.

It is envisaged that the research methodology would be small scale qualitative activities e.g.
four focus groups with target audience participants and spread nationally with a particular focus
on border communities.

Further research such as benchmarking research may also be required to be undertaken in the
2021-22 financial year. In which case, a detailed description of the requirements for these will
be provided in a separate Work Order.

Key deliverables including, but not limited to:

e develop materials as needed to support undertaking the creative concept testing (in
addition to the creative materials provided by The Monkeys) e.g. discussion guide/s for
focus groups

¢ undertake the creative concept testing

¢ provide a creative concept testing report on key findings and recommendations -
comprising of a top-line report shortly following the conclusion of the testing and then a
full detailed report of key findings and recommendations.

R.A.3 | Standards The Supplier must comply with the following Standards:
e Any Standards specified in the DoSO

The Supplier is to provide the Services to a standard of due
skill, care and diligence expected of an expert, professional
provider of such Services.

R.A.4 Key Performance Indicators

R.A.5 | Security Requirements Supplier personnel undertaking work on this Contract will not
be required to hold a current security clearance.

The Supplier must comply with the following Security
Requirements:

¢ Any Security Requirements specified the DoSO

R.A.6 | Work Health and Safety The Supplier must comply with the following Work Health and
Safety requirements:

e Work Health and Safety requirements specified in DoSO

R.A.7 | Delivery and Acceptance The Supplier must comply with the following Delivery and
Acceptance requirements:

¢ Delivery and Acceptance requirements specified in DoSO

R.A.8 Reporting The Supplier must provide the Customer with reports as set
out below:

Version 6.1 Published 19 November 2020 Paae 50f 4
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o Regular updates during the planning, implementation and
reporting phases of the creative concept testing

e Top-line report of key findings and recommendations
shortly following the conclusion of the creative concept
testing

e Full detailed report of key findings and recommendations
at the conclusion of the creative concept testing.

R.A.9 | Meetings The Supplier must attend meetings as follows:

e As needed at the request of the Customer e.g.
presentation of creative concept testing key findings and
recommendations to the Customer’s stakeholders.

R.A.10 | Facilities and Assistance The Customer will not make any facilities or assistance
offered by the Customer available to the Supplier.

R.A.11 | Customer Material provided The Customer will not provide any material.
by the Customer:

R.A.12 | Insurances The Supplier must have and maintain for the duration of the
Contract:

(a) to the extent required by Law, workers’ compensation
insurance in respect of the Service Provider’s liability
for any loss or claim by a person employed or
otherwise engaged, or deemed to be employed or
otherwise engaged, by the Service Provider in
connection with the Services;

(b) public liability insurance covering legal liability
(including liability assumed under confract) for loss or
damage to property or injury or death to persons arising
out of or in connection with carrying out the Services for
an insured amount of $10 million per occurrence and
not less than $20 million in aggregate; and

(c) either professional indemnity or errors and omissions
insurance for an insured amount of $5 million per
occurrence and not less than $10 million in aggregate.

R.A.13 | Indigenous Procurement The Supplier must use reasonable endeavours to increase

Policy Requirements your:
¢ purchasing from Indigenous enterprises; and

« employment of Indigenous Australians,
in the provision of the Required Capabilities.

Purchases from Indigenous enterprises may be in the form of
engagement of an Indigenous enterprise as a subcontractor,
and use of Indigenous suppliers in the seller's supply chain.

In R.A.13, "Indigenous enterprise" means an organisation
that is 50 per cent or more Indigenous owned that is
operating a business.

R.A.14 | WGE compliance Should the Supplier be deemed a ‘relevant employer’ for the
purposes of the Workplace Gender Equality Act 2012 (Cth)
(the WGE Act), the Supplier must comply with its obligations,
if any, under the WGE Act.

If the Supplier becomes non-compliant with the WGE Act, the
Supplier must notify the Customer.

The Supplier warrants on the Contract Start Date that:

Version 6.1 Published 19 November 2020 Paae 6 of 4
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(a) it is not named by the Workplace Gender Equality
Agency as an employer that is currently not complying
with the WGEA;

Version 6.1 ) Published 19 November 2020 Page 7 of 4
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Additional Contract Terms

An executed Contract will incorporate the Commonwealth Contract Terms current at the date of the Request for Quote, the
following Additional Contract Terms, and any applicable terms in the DoSO, will form the Contract if agreed and signed by the
Customer:

R.A.15 Payment

Where the Customer and the Supplier both have the capability to deliver and receive e-Invoices through
the Pan-European Public Procurement On-Line (PEPPOL) framework and have agreed to use electronic
invoicing (e-Invoicing), the Customer will pay the amount of a Correctly Rendered Invoice to the Supplier
within five (5) calendar days after receiving it, or if this day is not a business day, on the next business
day.

in all other circumstances, the Customer will pay the amount of a Correctly Rendered Invoice to the
Supplier within twenty (20) calendar days after receiving it, or if this day is not a business day, on the
next business day.

If the total initial value of the Contract (excluding any options, extensions, renewals or other mechanisms
that may be executed over the life of the contract) is less than A$1 million (GST inclusive) and the
Customer fails to make a payment to the Supplier by the business day it is due, the Customer will pay
the unpaid amount plus interest on the unpaid amount, provided the amount of interest payable under
this clause exceeds A$100.

Interest payable under this clause will be simple interest calculated in respect of each calendar day from
the day after the amount was due and payable, up to and including the day that the Customer effects
payment, calculated using the General Interest Charge Rate available on the Australian Taxation Office
website as it applies on the day the amount was due and payable expressed as a daily rate.

R.A.16 | Intellectual Property — Customer Owns

The Customer owns the Intellectual Property Rights in the Material created under this Contract.

To the extent the Supplier or a third party holds any Intellectual Property Rights in any existing Material,
the Supplier hereby agrees to licence the Customer to enable the Customer to exercise full rights and
interests in the Intellectual Property Rights in any Material provided under this Contract. The Supplier
agrees to create, execute or sign any documents and perform all acts which may be necessary to allow
the use of those rights by the Customer for any purpose.

The Customer grants to the Supplier a non-exclusive, non-transferable, irrevocable, royalty-free licence
for this Contract Term to exercise the Intellectual Property Rights in the Material for the sole purpose of
fulfilling its obligations under this Contract. The licence in this clause is subject to any conditions or
limitations of third parties that the Customer notifies to the Supplier.

Intellectual Property Rights in Goods provided under this Contract or pre-existing Intellectual Property of
the Supplier, set out below (if any), will not change as a result of this Contract.

R.AA17 Pre-Existing Intellectual Property

For pre-existing Intellectual Property listed at R.B.7 (if any), the Supplier grants to, or in the case of
Third-Party Material, must obtain for the Customer a non-exclusive, irrevocable, royalty-free, perpetual,
world-wide licence (including the right to sub-licence) to exercise the Intellectual Property Rights in all
Pre-existing Material and Third-Party Material incorporated into the Material to enable the Customer to
receive the full benefit of the Goods and/or Services and the Material and to exercise its rights in relation

to the Material.

R.A.18 [ Confidential Information of the Supplier

For confidential information of the Supplier listed at R.B.8 (if any), the Customer agrees that the
information meets the Commonwealth’s confidentiality guidelines and agrees to treat the information as
confidential unless required by law to disclose the information. The Customer retains the right to disclose
any other information contained in this Contract.

Directions from the Lead Customer

The Supplier must comply with any reasonable directions given by the Lead Customer from time to time
RA.19 in relation to the performance of the Services under this Contract. If there is any inconsistency in any
direction given by the Lead Customer under this DoSO or a Customer under any Contract, the directions
of the Lead Customer will prevail.

Version 6.1 Published 19 November 2020 Pace 8 of 4
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Schedule 2 - Statement of Work (Part 2)

R.B.1

FOI/2025/280 - Document A4

R.B.1 Supplier Details

R.B.1(a) | Supplier Name Ipsos Public Affairs Pty Ltd
R.B.1(b) | Supplier ABN 52070 101 352

R.B.1(c) | Supplier ACN 070 101 352

R.B.1(d) | Supplier Contact Officer Name/Position: s 47F

Unless otherwise specified, the Contact
Officer is nominated as the Supplier
Contract Manager.

Postal Address: 51 Berry Street, North Sydney NSW 2060
Email: s 47F

Telephone (direct): s 47F

Telephone (mobile): s 47F

Version 6.1

Published 19 November 2020
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R.B.2

R.B.2 Detailed Proposal to meet the Customer’s Requirement

Background

In order to ease the process of working across multiple jurisdictions, the Australian Government is
introducing new legislation which will impact licensed workers. While the Automatic Mutual Recognition
(AMR) is planned to be introduced on 1 July 2021 (dependent on the passage of the legislation), it will be
progressively implemented across States and Territories. This will enable states and territories to exempt
occupational registrations temporarily for the first twelve months of the scheme and for periods up to five
years where significant risks arise.

While maintaining high standards of consumer protection as well as worker and public safety, AMR will
reduce the red tape, cost and restrictions on workers requiring different licences to work in different
states.

Ipsos conducted developmental research which indicated that given the complexity of the reform,
including its staged implementation across states and territories, and the large number of occupational
registrations temporarily excluded from the scheme, initial advertising should be directed towards
relevant industry and professional bodies. It is proposed that the campaign comprise industry-targeted
public relations, including advertising in industry publications.

Further, Ipsos identified that in developing the communications the key benefits of AMR are ease,
flexibility, time and cost and there care is needed with phrasing and terminology as ‘automatic’ implies a
short and simple process and risks overpromising.

Following the research, The Monkeys have developed 3 creative concepts for consideration and the
Department is seeking to explore and understand target audience reactions to these.

The campaign objectives are to:

- Increase awareness of AMR and its benefits.

- Balance increasing awareness with the message that it will be implemented progressively, and
safeguards will be in place to protect consumers, workers etc.

- Motivate behaviour change:
o Increased occupational mobility over time,

o Drive target audience to the website and/or State and Territory regulators to find out
information and if they are eligible.

Research Objectives

The overall objective for the research is to aid in decision making regarding which campaign concept to
move forward with and to inform optimisation of that concept.

To achieve the overall objective, the following will be identified:

« target audience reactions to each of the creative concepts communicating AMR, mutual
recognition and occupational mobility;

« the creative concepts that resonate the most with target audiences and compel them to take up '
the call to action;

+ how well the creative concepts convey the strategic territory of ‘AMR makes it easier for licensed
and registered warkers, saving them time and money’;

o the key aspects of the creative concepts that target audiences like or dislike i.e. platforms, tag
lines, messaging and visuals (lock-ups and other imagery),

« whether the creative concepts are memorable, easy to understand or risk being divisive; and
e any creative considerations that are specific to particular industries and locations.
Published 19 November 2020 Paae 11 of
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Methodology Overview

As per the brief we are recommending a series of 4 group discussions (to be conducted online) among
key industry licenced workers in the border communities of Albury-Wodonga and Coolangatta-Tweed
Heads.

We would recruit for 5 participants in each group and as with the previous research, we are
recommending a mix of occupations but grouping them along the lines of white collar and blue collar to
provide some degree of homogeneity to the type of people in the discussion. We have focussed on
Albury Wodonga and Tweed Heads - Gold Coast as these are key and sizable populations to draw from.

Recruitment

We will use the same recruitment screener as in the developmental research and in fact due to the quick
time frame allotted for the research (and the difficult and small population of interest) would begin the
recruitment process by re-contacting and inviting participants from the developmental research. This is
not unusual in campaign development research. Occasionally we embark on a research process with a
single cohort, talking to them at territory development phase, then re engaging with them at concept
stage and again at the final creative. In this case we think this will work well due to the difficulty of the
recruit and the complexity of the current and future arrangements — we won't need to spend a lot of time
exploring understanding of the system or explaining the new system.

Moderation
The qualitative groups and interviews will be moderated by s 47F and s 47F , two of our
most experienced moderators.

s47(1)(a)

The discussions will be recorded with participants’ permission. All group participants will be offered a
financial incentive to thank them for their time and contribution.

Standards

The Supplier proposes to meet the following Standards:

Ipsos Australia is a member of the Australian Data and Insights Association (ADIA) (formerly Association
of Market and Social Research Organisations (AMSRO)). All ADIA members agree to be bound by the
Code of Professional Behaviour under The Research Society (TRS) (formerly AMSRS).

Ipsos Public Affairs is dedicated to the consistently delivering the highest quality in all of our work. The
first industry-specific standard for quality (AS 4752) was launched in 2004; Ipsos Public Affairs was proud
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to be the second firm in Australia to receive accreditation to this Standard. In 2019 we upgraded our
certification to AS 1SO 20252:2019, the current industry standard that combines the previous 1ISO 20252
and panel access standard SO 26362. This standard sets out guidance and requirements relating to the
way in which research studies are planned, carried out, supervised, and reported, from the initial contact
between the client and service provider, to presentations of results to the client. in addition, we have
maintained our certification to the ISO 9001 Quality Management Standard. Our clients can be assured
that our research is conducted in accordance with the requirements of these standards that advocate for
consistency and transparency in the way surveys are carried out, and confidence in their results and in
their providers.

Ipsos Public Affairs ensures that all fieldwork carried out by our fieldwork providers meet relevant quality
assurance standards (ISO 20252, or equivalent). Ipsos Public Affairs also supports the Your Views Count
initiative, designed to support both the general public and the research industry in making sure that the
public is fully informed about the importance of participating in research, and is able to differentiate
between genuine research and telemarketing.

The peak body for marketing and social research organisations, ADIA, provides a seal of endorsement
that ensures that its members are quality assured, upholding the highest ethical standards and working
under Australia’s only (non-mandatory) registered Industry APP Privacy Code. This Trust Mark also
provides research buyers the assurance that their data is protected and confirmation that customer details
are not used for direct marketing. ipsos and its specialist data collection division, |-view have both been
awarded the ADIA Trust Mark.

ADIA members are awarded the Trust Mark as part of their membership once they have met the following
strict criteria:

1. Privacy: Adherence to the Privacy (Market & Social Research) Code. The Code has been
developed to provide data, insights and research organisations certainty under the Privacy
Amendment Act (launched in 2014). The Code

2. works to ensure ADIA members follow the highest privacy and ethical standards.

3. Quality assurance: Companies must have the International Standard for Market, Opinion and
Social Research qualifications (ISO 20252)

4. Ethics: Adherence to The Research Society Code of Professional Behaviour

To maintain the Trust Mark, research organisations are subject to independent ISO audits, comply with
ADIA’s co-regulated privacy code and participate in ongoing member training.

Further details about the Trust Mark for purchasers of research is available on the ADIA website:
https://dataandinsights.com.au/directory/.

Key Performance Indicators
The Supplier proposes to meet the required timelines and deliverables.

Timeframe
In order to meet the key project milestones, a proposed timeline is suggested below:

Activity Timing

Proposal submitted 24 Nov
Sign off required midday 25" Nov
Recruitment begins 25t Nov
Draft discussion guide delivered 27 Nov
Groups 7t Nov
Topline report and verbal discussion of key findings 8t Nov
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Final report 10" Nov

Deliverables

The day following the group discussions we would provide The Department with a brief summary of
reactions to the three executions and a recommended concept and discuss this via a Teams call, which
we assume will include The Monkeys and Horizon. We would then work on a brief PowerPoint based
final that provides key overall findings, reactions to each concept, strengths of each, as well as watch
outs and suggested refinements. The idea behind this report is to provide more detailed feedback on
each concept and to deliver it quickly so that learnings can be provided to The Monkeys quickly, given
the desire to move quickly into production then into market.

R.B.3

R.B.3 Price (GST Inclusive)

The pricing template is attached, with key breakdown (inclusive of GST) shown below:
¢ Total Indicative Costs $11,784 (inc GST)
e Total FTE $25,120 (inc GST)
o TOTAL COST $36,904 (inc GST)

Payment Schedule:

e $11,071.20 (inc GST) on commissioning
e $18,452.00 (inc GST) on final report delivery
e $7,380.80 (inc GST) on acceptance of final report

Maximum fees payable during the Contract Term is $50,000.00 (inc GST) to cover additional services
and expenses such as the need to include additional focus groups. Should the cost of the contract
exceed $36,904.00 (inc GST), the Supplier must seek written approval from the Customer prior to the
commencement of the additional services.

R.B.4

R.B.4 Specified Personnel Name: s 47F _ .
Only specify personnel where the Position/Role: Research Principal & Qualitative Lead
Customer Requirement has identified | S 47F
personnel are required to have specific
skills, experience or qualifications. Name: s 47F
Insert ‘Not Applicable’ if none. Position/Role: Primary Qualitative - Moderator
s 47F
Name: s 47F
Position/Role: Quantitative Research Assistant
s 47F
Published 19 November 2020 Page 14 of
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R.B.5

R.B.5 Subcontractors Full Legal Name: Rushton Services Pty Ltd T/A The Human
Network

Postal Address: P.O. Box 4201, East Gosford, NSW 2250
ABN: 36 625 846 460

Scope of Works to be Subcontracted: Qualitative recruitment

Provide details for each subcontractor
organisation you will use.

Insert ‘Not Applicable’ if none.

R.B.6

R.B.6 Conflicts of Interest Nil

R.B.7

R.B.7 Pre-existing Intellectual Not applicable.
Property :

R.B.8

R.B.8 Confidential Information Not applicable.

R.B.9

R.B.9 Other Relevant Details Sustainability credentials

Ipsos is committed to the principles of sustainable development
and environmental stewardship. In all business operations Ipsos
recognises the organisation has an obligation to improve its
environmental performance and contribute positively to the
communities in which it operates. In 2008, Ipsos established a
global Corporate Social Responsibility (CSR) strategy Taking
Responsibility with three key objectives:

¢ Adhering to the 10 Principles of the United Nations Global
Compact

¢ Measuring and reducing our environmental footprint

e Measuring and increasing our social/societal impact

Globally, since 2009, Ipsos has committed to adhering to the
United Nations Global Compact initiative. The United Nations
Global Compact was launched in 2000 with the primary objective
of aligning business with universal social and environmental
values. Companies that adhere to the Global Compact commit to
“embracing, supporting and enacting” ten principles in the areas of
human rights, labour, environment and anti-corruption. The ten
principles are derived from internationally recognised standards
such as the Universal Declaration of Human Rights, the
International Labour Organisation’s Declaration on Fundamental
Published 19 November 2020 Paae 15 of

Version 6.1



FOI1/2025/280 - Document A4

Principles and Rights at Work and the Rio Declaration on
Environment and Development. Further information on principles
can be found here:
http:/lwww_unalobalcompact.org.au/about/principles

To be a part of this agreement, Ipsos committed to the ten
sustainability principles. Ipsos reports on our progress to the
United Nations and through our annual reports. As an
international group that operates in more than 100 countries, we
have a significant role in making business a driver for
sustainability. By adhering to the United Nations Global Compact,
we are demonstrating our long terms commitment to expand and
grow responsibly; in ways that benefit local economies and
societies. Ipsos’ Global Environmental Policy is publicly available
here: hitps:/fwww.ipsos.com/en-au/taking-responsibility

Reflecting the global CSR strategy, Ipsos Australia developed a
local environmental sustainability policy that contributes to local
understanding and minimisation of the environmental impact of
our operations. Ipsos Australia commits to actively managing our
direct and indirect impacts on the environment to minimise our
environmental footprint. This policy provides an overarching
framework that facilitates our ability to manage and minimise
adverse environmental impacts. The policy has six areas of focus:
recycling and waste minimisation; responsible purchasing;
workforce engagement; sustainable travel; energy and water; and
legal obligations.

R.B.10

R.B.10 Attachments Yes price schedule attached

Detail any other files that form part of
the Supplier's Response.

Schedule 3 — Commonwealth Contracting Terms
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Commonwealth Caontract Terms

C.C1  Background:

The Cuslemer requres e provision of cerlain Gooas analar
Services. The Suppier kas fully nbrmed itself o @il asp=cts of
ihe Cuziome:'s requirements and has respondsd rapresenling ihat
itis able to mest the Sislement of Requirement.

Some terms used i hess Cammonweans Convas! Tenms haws
DEEN gV2N 3 SpEEAlMEaning. TheT meanings are setout eitherin
the Commonw2aith Conraetng Suite Glossary o in the relevant
Commanweash Convact

€.C.2  Relationship of tha Parties;

Nether pasty is Ih2 employee, agert, of C&r of paniner of e other
party ror, Dy vitue of this Contract, autioriz=d to bing or reprasent
the olb=r party.

The Suaplisr musi enaure et is oFCEss, ENpDYESS, AGRNE OF
Subzoatractoss ¢o net raprezent themselves as oeing an officer,
emaiy2e, pariner or agent of Ihe Cusiomsr.

in @l dealings relatad to the Contract, the partiss agre2 to:

{8] communicaia operly Wi B3Ch ciher 35d Cooperaiz in
achieving the contractual obiectves; and

{t) 2ol konesty and elhisally; and

{cy comply with reasonasiz commercial skandards of fair conduct;
and

10} consuit, cooperata and coordinate actvitizs toiaenty ang
d7E35 any oWSIIpaing work health and sty
responzitiies aimed ot enzering ihe heai and sasty of
WOKESS 30T workplaces; and

(€] comply with 57 regzonakiz direcbonrs and procedures relating
I wark neatth and safely, sacora keeping 30 secutily in
operation a1 2ach othars premises or facilities wnether
specifizaby informed or as might reazonadly d2 infered fram
the circumstances.

€.Cc.3  Confiict of interest:

Trie Supplier naz either aaoared any real or perceived Lardicls of
interest that might arise; or states that ne confiicls of intarest exist
or are antizipated, relavant i i performance of its atvigations
undzr e Coalracl

iF 3y conRict oe polertial conficl arises during the Contract Teem,
ihe Suppler wil immediately noffy the Customer and comply with
any reasonadiz Nolio: giver 15 e Suppier by tie Customer in
refafion to ih2 consicl. ASs SO3R 35 procticadla, any veroal aavice
must be sobowed by writan confirmation.

C.C.4  Pracedance of Documsnis:

Tne Con¥act i comprisad of!

2] Addional Condract Temns [if syl

i) Statemient of Worw,

1e)  Commanweakh Conract Tems,

{0) Commonweakh Confracting Suite Gossary; and

{e) Conract Annex 1 - Supplementary informann ¢if aay),

uniess oTIRraise agreed in wiling DeTwESN DB partiss.

fihata is amaiguily of inconsistzncy betwaen documents
Comprising the Contacy, tha decumant aopeanng higher inth2 kst
wit nave precedence.

The Cont'ast may o6 sign2d and datzd by the parties o separte,
outidentical, copizs. Al signad cooles consthite one (1) Conbiact.
C.C5 Governing Law:

Tne laws of Tie Australion Capias Temiory apoly  tha Contact.

C.C.6  Eniire Agresment:

The Corsact reprasent: the Parties' entre agreemantin rzlation b
he subject matter, atthe tma Wiz Coalract was entersd.

Anylhirg ihal oocuered Defee the masing af this Contract shali be
dizregarded [unless incorpetasad ind tha Conbractin atiing).
However, the Suppier represents thal the claims made inits
Rezpanse 19-the AT w212 coren when made and remain cosredt.

The Partes agree iatnd agreement of understanding vasying or
exlzndng Hie Convrazi will be l2gaily bindmg upor either Pary
UnIBss in writr.g and sgresd by both Pates.

i eithar Party doss not exerciz= |or deiays i exercEing) any of its
CORtractual fghls, that faiure or delay wil nol prejudice hos
rights.

C.C.T  Ssumival:

Ak Addilianal Coatract Terms (K any), plas Ciguses C.C.14 Lapiiy
of the Supgied, C.C.17 [Supplier Paymenrs], ©.C.20 [Transton
Ourl, C.C.22 [Comipiance Wit Commonweats Laws ang Popias),
C.0.22(A) fAcc2sE 10 Supplers Premises and Records),

C.C.22[F} [Fraud] survive f2rminason of expiy of the Coalract.

C.C.3  Notices:

A Kolice is desmed to be efecizd:

i3] i delivarsd oy hand - upon deliery 1 tha relevant address,

(b} if sent oy ragisierad post - udon delivary 50 e relevasit
Jddress; or

{6} i ransmitied esscionicaly - LR 3cluE delivery 35
evidencsd by an akaowizdgement of racaipt £om e
TECpEND'S SPEEm Dy any means (iichading by means of
delivery receiply.

A Nolize received afer 5.00 pm, or on 3 ¢ay ihatis net a working

day in Tie piate of repainy, is d2emed 10 ke efEcled on the next

werking day in $at place.

C.C9  Assignment

Tne Supplier may not assign aay rghis Lade: tha Contact wilkout
the Cuztomer’s villen consent To seeX consent, the Supplisr
must provide e Cuslemer with 3 Notce, ‘ahizch inclades 2l detais
of the propoesed assignes and tha rights e Suppier proposes to
assgn.

To dectine consens, tha Cuslomer masl provide a Natice to tha
Suppler, selling outits reazons, within teenty-2ight {23} caiendar
days of recefang the Nolice se2king coasent. Othenwize, the
Cuzomesis taken % have consented.

€.C.10 Subsontracting:

Sutaealracling any part of, or he enire Suppier's obligations
under the Condract, wil not refizve the Supplier from any ¢f s
obligatiens under ihe Conlract

Trnie Supplier muz12nzuze that Sudcontrachors specied inlem
C.AS [Subcontractsrs] [if any) pesieem 1hat past of the Secvices
Specifiet in thatitem. Unless oneraise agreed by the Cuslomar
tin writng} the Suporier musl pot sudcoNtact any pari ofits
obligatiens under (k2 Contract olh&r $han B Sabconiraciors named
in e CA6. The Suppier must ensura that specksy
Subseniracloss (i any) are not repiacad wisheuat the prior arillen
consent of the Cuziomes, Tne Customes's ‘wriften conzent wil not
DE Unresseralsy winheld.

Al th Customer's request, the Supplier, al no addiiana? cost {o the
Cuztome?, must prompily remave drom involvement in the Conbract
any SUBCORMaC?ar that b2 CuUstamer r2asonably cansiears should

2B removed.

Vesané. !
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Commonwealth Contract Terms

The Supplier must mas2 availakis o he Customer the a21ais of af
Zubcoatracloes engagad » provios the Goods andior Servicas
ungar the Sealracl Tha Supplizr scknowledges thal the Customes
may Da raquired Lo pubicly dizciozs suchinfomnaicn,

Tne Supplier muz1 ersure hat any subcenlran erieren inis by she
Euppler, fr the purpess of sulitling the Supafer’s okiigations
undar he Cealracl, imaoses on e Subcaniraciorn the same
obligaticns Ihat the Supplisr has under the Contract fncuding iz
zequirzmant in relaton to subcontracls).

€.C.i1 Dalivesy and Accepiancs:

Tne Supplier muzt provide Tie 20043 and/or Services as specfed
in the Sratzmenr of Work 3570 MmEET ary equiraments 3 standan
=pecifad in the Sratament of Wors.

Tne Supplier must promplly nodfy the Customer if e Suppier
Decomes awase hat it aill be unadia to provide af o pan of e
Goods andlor Servizes specilied in 1k Slassment of Yixk aad
advise tie Cuslomer ahan it will be able ¥ 0.

Any Geods musl ke defvera frae from ooy securisy inferast.
Uniess othenwize siated in w2 Contract, Goods musl b2 new ang
unus=d. Any Servioas must b2 provided 1o the nighes of iha
stndard thal wou'd be expected of an expetiznced, predassions:
Suppier of Simiiar senvices and any standard specfed in tha
Saiement of Work.

Tne Cuslemer may rejecl the Goods andic: Savices wiin
fourhean (14) carendar days af=r delivary or such lenger pesicd
specikizd in the Cealract at lem CA.2d) [Devvery and
Aczapiance] if the Gacds ardser Semicas do net comply with e
requiraments of the Conlract [*Acceptance Period™).

i during the Actepiance Penod circumsiances culside the
Cuznme's reascnabie control cause a delay in e Customes’s
=valuzton of Ihe compiance of tha Goods andicr Sexvices Wi the
Ceatract, the Custemar may give 9i1e Suppier a Motce pefors the
end of Me original Accepance Pencd, seng oul the reason fo
the delay and 218 revised Acceptance Paned date (ahich must be
reasanable kaving regand 1o the circumstances causing the dalay).

b2 Cuslomer do=5 ot netly the Suppler of rejzobon within e
Atceptance Parcd (a5 extended if applizable), tha Customarail
e ke 1 have accepled he Goods andice Senvices, though the
Cuziomer may accepl the Beods and'or Senices soaner. Tite %
Gosds fransfers bo the Cusmer only ar acseplance.

if the Casiomer rajzcls he Goods andics S2mvices, the Customer
muztissua 3 Notice ciearny stafng tha rezzon for rejection and tha
remedy he Cuspmar requires. No paymenlt wil be dus foe
rEieciad S00ds and'or Servces untl thei acceptance.

C.C12 Licencss Approvala and Warranties:

Alno cost b iha Customer, tha Suppliar must obtan and maintain
a¥ inlellechial Propesty Rights, Fzences or omer approvals raquired
for Ir2 lamdul provizicn of the G00ds andsor Sefvices and arrangs
any recassary customs eniry sor any Goods.

Tae Supplier must provide nig Customer with & relevant Ibira
Party waranties i respect of Goods. If the Supplierisa
manufgsiarer, the Supaler must provds ihe Customer aith all
siancand manLsacluters waTanies in respect of b2 Geods it kas
manufastired and supplied.

To th2 extent parmitlee by laws and for the banest of e
Custmer, the Supper consants, and must use itz best
eng2avodrs ¥ easure thal eas autho of Kalerial consenls in
Wring, 2 2 use oy th2 Cuslomer of 1he Mabsria, even if the use
may olheswize be an intingament of thair Migleciual Propety
Rigris andior Moral Righis.

€.C33 Spacified Parsonnal:

Tne Supplier must ersure that the Spacied Perssrngl seloutin
Hem: CAS [Spesied Persooneq ( any) p2rom tha pat of the
Senices spaciizd in thatilem. The Suppier mest ensare that
Specified Personnsl i any) are rof repiaced without the prior
writler consenl of the Cuzmes. The Cushomer's aritien Lonzenl
Wik Mgtioe uArzasoenably wimhe'e.

Allhe Cuslomers raaicnabie raquesl, the Supplizr, atas
23000l L5t the Cuslomer, musl 35 5eon 35 r2asaratly
oraptizable repiace any Specified Persornelthat the Costomer
reasorably considers:

(3] isnotperisrming the Suppler's otxigations under the Conrims
12 the standard or witln the tmedame reasorably raquirsd oy
the Cuspmar,

by 5 notafitand proper petsan; or

¢t i Mot suitably quatfed to perform the Services.

Any Spaciiad Parsonne must be repacad wih parzonne shat are

SCceptabie to tha Custamer.

C.0.34  Liability of the Supplisr:

Tne Supplier will ivdemnify the Custemer and its officiais sgainst
any claim, 53 of damags arising in ceanecicn with any negigant
or ilful C2B3CA of e Supies cteigabions o cepresentations
under the Sealracl

Tae 5uppliers obligatisr: 10 indemnify tha Cusiamer and ks officials
wit reduce oopartioraly to Ik extent that any act or omission, on
1he part ¢f the Cusiomer or iz ofiicials zontrivutad to ha claim, to2s
of damags.

The Suppliers liatAiy under ihis clausa shall not excead the
maximum appicabie amount that apoies . the claim jess or
damage under a schame op2raing wyder Schedulz 4 ofthe Gl
Law [Wrangs) Act 2002 [ACT), or any coresponding Stale,
Temitary or Commanyeaity izgisiation, thal lenis the gvil Ladilty of
members of partisular profzssions arising fom the performance of
theT professional senvices, ahare tha Supplisr is 2 meme=r of that
SCHBMS, N3 WNETE that schem=2 applizs 10 the Gopes analor
Sereices deliyerad under the Contract.

Tne Suplieraill mainiain adeguats hsurances for the Contract
ang pravide fie Custemer with proof when reasenably requesied.

C.C.15 Termination or Reduction for Convanience:

in addilian 1o any other rghls eithar pasty kas under ih2 Contract
(3] the Susvpmer acting in gocd faith, may at any tws; o

b the Suppber, acting in good fat, may netky ot i wishes 1,
termingie v Convaciof raduce ine sCope of quantity of the
20043 and/or Services by providing a Netce 32 tie olher Farty.

if tha Supplisr izsuas O Notice unasr this ciause, the Supdler must

COMpYy with any reascoatie direcions given by the Cuslomer, The
Contract wil levmenate, or the scope aill be reduced i accordance

wilh the Motce, anen the Suppier has complizd with 31 ¢

theze diractions.

if the Custamer i3su2s 3 Notie under 1S clause, iha Supdlisr

FnUst S or reduce wovk in accordance wilh the Nodce ang
compsy with any raascnatée direcions giver by tha Caslemer.
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Commonwealth Contract Terms

in either case, the Supplier must migale aF loss and expansas in
CONREction wih the tenmination or reducton in scope (inciuding the
£osts of its complianca with any girecionsy. The Cusbomer Wit pay
the Supgpier for Goods andlor Services accepisd imaccondancs
wilh cizuse C.0.11 JDeVEry 300 Accepmance] and ilem

C.A2(d) [Delvery and Acceprance] befara the efective date of
tarmination ¢ reduction.

iFthe Customer iz9ues 3 Notice under ihis clause, the Cusiomer
Wit S0 pay the Suppier for any raasanadiz cosls the Suppliar
incurs mat are diraclly ativibuiatle %o the tesmination or neduckon,
provided the Suppiier skpstaniaies these costs 1o the saizfaciion
of the Cusleemer.

IUnaBr no droumziances Wik me folal of 34 poyments 12 e
Suppier eneed e Canirac Price, Tre Suppier Wik ol b
entitied 1o foas of anticipated profit sor any pan of the Comtract
not pericrmed.

C.C.16  Termination for Cause:

The Cuslomar may E5ue & Moo 1o imanediziely ominale or

feduce e scope of e Conbract iE:
a1 the Suppler 0as not daiver fhe Codds andior Senices as
specitied in the Contrac), o motifias e Cusloener that e
Supples wil be unabie 1o defver the Go0ds andwr Senices
25 Specified in the Contract;
il the Cusfomer tejects the Coods andior Servicas in
accordance with clause C.C. 11 [Dedvary ang Aocasiance] and
1he GDods andfar SEAces are not ramedied as raguind by
the Notice of refiection;
{c) the Suppler beeaches a material 1arm of the Conaset and the
preachk iz mot capatie of remiedy,
it} the Suppfer doas not remadiate 3 masetcl breach of tha
Ceniract which is capable of remadiation withim the periog
specified by the Cusiomer in 2 Medce of defauln zwed o the
Suppier; or
i€} subjactio the Cushmer comQRing Wit any requiremants in
ihe Coporatians A< 2001 (Cn), the Supplen
iy s wnamie o pay ol ils Gabts whem iney become dus;
liiy  #incorporated — nas 3 fquidator, receser, administator
01 DtNEr contrcder apgointad of &M equivalent
Ippointmen? i made undes lagislatiocn ofhar than the
Corparanoes Aot 2007 O or

jiif) - #an indnidual - bacoenas bankrupl or BRRrS ik @0
arrangement undes Pan X ar Pas ¥ of fie
Bankruptcy Aot 1968 {Ci).

Tenmination of the Cealrast umder this clawsa dees nod thamge he
Cusomers cofgation 1 pay any Cosraclly Rendasd (s,

C.CAT  Supplier Payments:
iFtha Suppliar i2 required Lo SubmIT an iFWOIE Lo 1NG0Rr paymEnt,
the imeoice must be & Camecty Rendeted Ivice.

Tina Suppliar must promglly provide 53 Bhe Cuslomer such
zupporing gosumantatfion and other eddence reasanably required
iy the Customas 1 sudsiantiaie parisrmance of the Contract oy
he Supples.

Payment of Zny Mwios is payment on account enly, and dees not
substanate pericemance of the Canad,

i e Suppliar owes any amount 1o e Customes in ceanecion
with ihe Cemtract, the Custemar may affesl that ameoant, or part of
it, against its ottigation % pay any Ceerectly Rendened Ivioie.

C.C.1&  Dizpute Rezohution:

Forany dispute ansing under e Contract beth the Supplier and

ihe Customer agnea 40 comply aith [a) 10 (4} 2F ihis

Clase SeqUetiaby

(@) bolh Conlract Afanagess wil try 1o s=tile e dispule by direct
nagoliatice;

db) i unsescived, the Conbract Manager cidiming that there iz a
dizputs will give the ciner Contract Manager a Wotice seting
out getals of the dispute and proposing a solutinm;

{c) it the propessd soiuton is not acceplad by the eiher Contact
Mamager within £4€ (5| DUSHESS Gavs, each Conbract
Manager Wil pominate & Mmore SenicT rRpeseniaie, wihs has
molt had prior directimohement in the dizpute. These
represeniatives will try 1o seftie the dispute by direct
nagotiaticn;

1) faiimg salfement within @ further ten | 10) Lusiness gags, e
Custamer wik, withaut daiay, raker the dizputs 15 an
appeconizialy quaified mediator sefetizd by the Cushmear of,
al e Custeener's disczetion, 1o 1ha Shairperson of an
accrediled mediation organisakica to appzint @ madiatee, Sor
imediation % commenca winin fzen [15) bwsiness 0ays of
e request.

Representatives far the Supplier and ihe CwSOMES MUST s He
medistion. Tne naminalad represeniotives mast by the sutheeity
23 Eind the retavan: party and aot in go2d faith 2 penuinaly athempt
o rescive T dispale.

Tine Customar and the Supplizr ailll 2ach begr thair own cosls sar
atspube resokition. The Customer wil bear the cosls of o medigior.

A the dispute is ned resolvad within Shiry |30 business days afer
Fnedistion commences, Biiher the Supplier or ihe Cusiamar may
commznie legal preoeadings.

Desphe he exisianos of 0 disputs, 1he Suppier Wil janmess
requesiad inwring by e Customer not % 4o S0} nontinue Enair
pariermanca wunier fha Coatract.

Tinks proseduce for dispute resaluion dees not appty fo acion
reigting to clause €.C.16 [Temination far Causej o bo iegal
proceedings foo wgent imerioouley refizh,

€.01%  Tranzition in:

The Suppliar must peeream: all tasks reasomabiy raquived 1o faciimne
the zanacin transition OF Ihe provisicn of the Googds andior Sanwes
fram any crulgeing supgbes 9 1k Supplisr.

T2 Transifion Qut

#Fthe Conbract expires of is terminaied undsr dause

.C.46 [Temnnation far Causa] tha Supplisr must comuty aith any
reasomabla direcions given by e Cusiomer im arder bo faciflale w2
seapeih bransition of Ihe provision of ine Go0ds ondlar Servicez 1
Ne CUSDMET of 53 SADNET Suppier nominated by e Cusiamer.

C.C.21  Compliancs with Laws:

Tre Supplisr must comply Wil and enswne is oFcess, employess,
agents 3 SuDCONLDIOTS Comnply With the laws fom fime b time
in farce in any jurisdiction in which 3y paet of the Comiact

is periormed.
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€.C.22 compliance with Commonwaealth Laws and Policies:

The Supplier muzt comply wilh, and enzure iis offcess, employeas,
agenls and sudpontzactors compy Win 5l CommonNeann laws
and policias relevant to the Goods andlor Sanvices and must
provide such repodts and other information regasting complance
as reascaaby requesied by the Customer or as olharwise raquired
by arelevant law o pofey.

if th2 Supplizr becomes Faare of any wotual or suspacied breach
of the requirements s2l oalin ciauses Alo G belw, it must
[a) inmegiatesy repon itlo the Cuslomes and rovide
wriilen rapeet o the mattes within fve {5) business days;
ard
jb) comply wilh any reascaakie diractions by the Customes
in r2lalian 18 sy iwestigation o funher reporting of
the aclual or saspectad breach.

A Acoe3s to Suppliers Premises and Records: Tne Supplier
mu=1 maintain proper business and accounling records
refating %o h2 supply of the Geods andlor Services and
pesformance of the ConYacl

The Supplier agrees 1o prvida to the Cusiomar, or is
nominee, access to the Supples's, o ils Sudrontachrs
premises, personr2l, documenls and othes racords, and ak
assictanca reasonadly requestad, for any purpose associated
wilh the Conlractar sy review of b2 Suppliar's or fe
CusHmes's perfdoMmanca under ine Contract, inciuding (but
not timited to) in connaction with a requast made undar the
Freedom of Infomanicn Act 962 {Cih) or audit or reviaa by
1he Auslralian National Audit Office. Uniess fie access is
requirad for the purpose of a crimsnal ivesligaton into the
Supplez, its employees o subCONkactors, the Customer wil
reimburse e Suppier's substantialed reasonatie costfor
COmpying aith the CusOMErs request.

The Suppier must not ransfer, or peamit Tie Yansker of,
wuslndy o ownership, or atew te destruction, of any
Commonweaith record [as definad in the Archives Act 1982
[Cin)y without the price written coasent of the Cuslomer. All
Commonweaith records, inckiding any neld oy
Subconlraciors, musl b relurrad to ke Cusiomar al the
conciusion of the Contact.

B. Frivacy Act 1888{Cth) Requirements: 21 providing the
Goods andfor Servicas, ihe Supplier agrees lo comply, and %o
ersure that fis officers, employe2s, sgants and cubcoeiraciors
comply with Tk Privacy Act 1588 [CI) and nat ta do any®ing,
ahich i done by the Customes weuld breach an Austraiian
Privacy Frinciple as definad inthat AcL

€. Confidential Information: Other than infermation avaitable in
1he pudiic domain, iha Supplizr agrees not o aisclose to any
pesson, olfsr than the Cusiomer, any confdential infezmation
refatiag %o the Contract or the Soods and/or Services, without
prior wiiier approva: #om the Cuslomer. Ths cdbgalion
will not be breached whera the Suppier is naquired Dy Law or a
510CK exchange 12 disclose the relzvant information o2 whese
ihe refzsant indomnation is pudfcly availate {other than
through beeach of a cenfidentialty or noa-dgisclasure
ptiigaton).
Tne Customer may at any Ems reguice the Suppier o armage
for ils emplayees, AG2Ns of SUDCORTICIONS 30 gve 3 wrilten
urdertaking refang to neadisciosuare of the Cushmer's
onfdantial informaliar: in a %o1m azcepladle o the Cuzomer.

Tne Customes wil keep any infarmation in connaction with the
Coalract cenfidential 18 e exi=nt it Naz sgreed i wriling
kzep such spacfied infeemalion confdenta. The Cusicmer
aillnot ba in breach of sy confdendsiily agreemsant if the
Cusiomeris requived lo disciose Ih2 information oy law, a
Minister ¢ @ Hease ¢z Commilte of Parfamenl.

Security and Safety: Winen acsessing any Commenweatth
place, anea or faciily, ke Swpplier musl comply with any
S2CUriy and 5afely requirements rolifed % the Supplisr by
the Customer or of which the Suppier is, or should reasenabiy
be awars. The Suppkes must ensure Hat its officers,
employees, ageals and SUDDON-ECkors are aware of, and
comply wilh, such secuzily and safely requiemants.

Tne Suppder must enzure that alt information, matena and
propesty providad oy the Cusmear 407 (M2 purposas of the
Cenlract is protecied al 2!t times from unaulkorised access,
use by a tird party, misuss, damage and destruclisn and is
returned as grected by fie Customer,

Tne Suppier acknewleages that unaulhoised disciosure of
sagurity-classifed infomalion is an offence. Legisklion
{including, bl nol limited 12, the Cimina! Ceda Act 1565
[CIR)} contains provisiens relating 1o the protection of certain
information and sets oul the penallies for e wnautheriszd
disciczure of Sat indarmation.

Criminal Code: The Suppiier acknoaiedges hat the ghing of
false or misizading information to 1h2 Commonweara is a
S2Mi04S oFRNce unger s2cton 137.1 of the schedulz 1o the
Crminal Coda Act 1936 (CIh). The Suppéier must ensure that
any sUDCONYAcr engaged in coanecion win Ihe Contractis
aware ¢f the infarmation contained in tis ciause.

Fraud: For the purpeses of tis ciause, Fraud means
dishanasily obtaining & beaeft #ea the Commonweath o
causing a lass to the Commonweath by tacepicn o
alher means.

Tne Gupplier must fake all reasonable steps Io prevent and
detacl Fraud in relation % the performancs of Sis Coalracl.
The Suppier acknowledges the occurence of Fraad wil
constilude a breach of this Contracl

IFan investigation finds that tha Suppliar or its employees
have comaities Fraud, or f1g Suppier has failed % ke

" reasonable steps to prevant Frasd by an empicyee of

subcealracior, b2 Suppliar must reimbusse or compansai
the Cusbmerin full.

Taxation: The Supp:ier agrees o comply, and % require its
subcealractors 1o coenply, with 2 appicable @ws relatng 16
laxaton.
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